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Internet has been transforming our business world for last 40 years since

its inception. It has now started influencing the world of music business.
This paper studied those influences as Positive phenomena and Negative
phenomena. The former creates new business opportunities by innovation
and/or internet serviceability replacing existing service of business entity.
The latter phenomena- which affects the creative process music pieces has
changed. As analogy to the 1980's manufacturing industry, the music
creation work has been shipped to off-shore in Asia countries as the

results of globalization , standardization and low cost labor.
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